
An Imagination-Sourced Creative Agency 



No Kids Will
Be Left Behind.

Keep 
Up!

RULE #1 RULE #2

OUR RULES

.  .  .  . .  .  .  .  .  .  .  .



KIDS AGAINST CUBICLES is an imagination-sourced 
creative agency built by grown up’s whom never quite 
grew up. 

Coming from being the nucleus of creative ideation & Marketing for 

LVRN (Love Renaissance) our collective is now making their specialties 
available to the outside world. Through a focused list of expertise we 
will be able to guide, push, or drag (individuals, companies, or brands) 

into the future. 



Ideation

Experiential 
Marketing

Human 
Nature

Content
Creation

Design Consulting

SPECIALTIES



Kids Against Cubicles 

is the internal creative agency behind 

the marketing and strategy of LVRN 

Records & Management.

6lack
3 Billion + Streams

Summer Walker
600 Million + Streams

Dram
2 Billion + Streams

Boogie
350 Million + Streams

About LVRN

LVRN is known for their marketing 

endeavors and events which serve as 

companion pieces for projects, as 

well as finding left of center Hip-Hop 

& R&B artists.



The Imagination Behind LVRN’s Studio.



LVRN Studios

was created to provide a safe haven for 

artists to record music and to provide a 

welcoming and harmonious experience 

for all guests.

Click to view a tour of the LVRN Studio.



LVRN Lounge
Accompanied with LVRN’s signature “You’re Safe” sign, the 

lounge provides a harmonious atmosphere for all artists & guests.

LVRN Recording Studio
LVRN’s recording studio where artists like 6lack & Summer have 

record their hits provides the vibes for all artists to record.

LVRN Listening Room
LVRN’s listening room allows guests and artists to write, reflect, or 

just vibe in between their studio sessions..

LVRN Experiences
The studio is used as the ”hub” for all things LVRN – rather its 

celebrating accomplishments or hosting experientials. 



The Imagination Behind LVRN Radio “Unplugged”



LVRN created an avant-garde live music program with Jameson Whiskey, “LVRN RADIO: UNPLUGGED” in which an artist, usually 
from the Hip-Hop or Trap genre, perform in an intimate setting while providing a live acoustic band to support their records.

Unplugged With KEY! Unplugged With Gunna Unplugged With Derez Deshon

LVRN RADIO: UNPLUGGED



The Imagination Behind LVRN’s Reebok Collaboration



Reebok Classics collaborated with 
Kids Against Cubicles and 
artist FRKO Ricoto to put their own 
spin on iconic styles from Reebok’s 
archives & design 3 unique shoes.

The collaboration is part of 
the ‘3:AM’ Series created by 
Reebok, which looks at how the late-
night hours fuel creativity in some of 
today’s most groundbreaking artists.

Click here to read about launch.



3:AM at the Field 3:AM at the Marta

3:AM at the Magic 3:AM at the Alley



LVRN x FRKO x Reebok Workout Plus 3AM ATL LVRN x FRKO x Reebok Classic Leather 3AM ATL

“ As soon as I saw the inverted Reebok logo on the trainer, I was in 
love. I like incorporating quirky details in my daily outfits, so this 
limited-edition design is just perfect. The creamy, off-white base 
color of the uppers makes these shoes extremely versatile to pair 
with jeans and summer dresses in different hues, while the gum 

soles give the kicks the perfect hint of nostalgia, not to mention all-
day comfort. I’ve been wearing the shoes to amusement parks, 

picnics and all without having to tip-toe around or to worry that the 
shoes would be ruined. If you too want to enjoy outdoor activities 

this season hassle-free, I’d highly recommend the Classic Leather. ”

“ The Workout Plus 3AM ATL sneakers are created with an off-white 
hue on the leather upper. At first glance, I didn’t really notice how 

distinct the colorway of the kicks was. But after taking a closer look, 
I realized the off-white gives it a bit of a grungy, vintage feel. What’s 
great about this pair is how the low-cut design makes for an ultra-
comfortable fit. Also, In terms of detailing, I love the upside-down 

“LVRN” font which appears in a bold blue hue beneath a large, multi-
colored Reebok logo in blue, orange and yellow. I can see these 

kicks being an everyday sneaker for millennials who enjoy throwing 
on unique yet comfortable footwear options. ”



Click play to experience the 
LVRN collaboration launch event.



The Imagina5on Behind 6lack’s “East Atlanta Love LeDer” Album Campaign





Fans responded with enthusiasm 
by sharing their distance from their 

location to Starlight Drive-In 
Theatre on Twitter.

On the day of the event, 6lack 
supporters were able to “Lyft” o 
the theatre by selecting “6LACK 

Mode” in the Lyft app.

Supporters who were able to drive 
their own car to the listening event

received a collectible car tag 
validating their entrance.

6lack tweeted that he was giving his 
supporters a chance to listen to his 
new album first at Atlanta’s Starlight 

Drive-In Theatre.

THE PROCESS



6lack’s East Atlanta Love Letter” 

album release party was a huge 

success. Hundreds of fans were able 

to experience the album in a creative 

way by listening to the album first –

in their own cars – at Starlight 

Drive-In Theatre.

Lyft also received positive exposure

as hundreds of fans used the app to

“Lyft” to the event.

Click here to watch a recap





RapCaviar partnered with LVRN 
to turn Los Angeles’ Crazy Girls 
into Magic City to celebrate the 
release of 6lack’s ”East Atlanta 
Love Letter.”

The event was packed – bringing 
in over 200+ guests and were 
themed with Magic City & 
RapCaviar branding throughout 
the entire experience. 

Click here to watch a recap



The Imagination Behind LVRN’s Grammy Parties





RULE #1 is LVRN’s annual Grammy 

Party which has quickly become the 

“go-to” Grammy party every year. 

The experience is designed to 

highlight LVRN’s nominated artist and 

friends but more importantly take 

away all the uptightness and formal 

parameters around standard 

Grammy events.

Click here to watch a recap



The Imagination Behind Our Party With Instagram



Instagram partnered with Kids 

Against Cubicles to execute a private 

dinner experience during Art Basel in 

Miami, Florida. 

Kids Against Cubibles fully produced 

the event as well as took care of all 

the invitees and PR. 

Click here to watch a recap



The Imagination Behind Kids Against Cubicles Operation



About Kids Against 
Cubicles 
AKids Against Cubicles was founded 

by 5 creative men from Atlanta, GA 

who also run LVRN. Tunde Balogun Sean McNichol

Justin Baiden Carlon Ramong

Junia Abaidoo

Find Out More About

The Men That Run ”KAC”

A

Click here to read their Billboard Article



WE HAVE WORKED WITH



An Imagination-Sourced Creative Agency

Info@KidsAgainstCubicles.com 


